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3. General principles  

 
Any use of programme material in the UK online and in digital services and products for both promotional and 
commercial purposes must:  
 
For digital services such as 3rd party social media platforms: 
 
3.1   fit with the overall genre editorial mission, strategy and values ;ŝŶ�ƚŚĞ����͛Ɛ�ƐŽůĞ�ĚŝƐĐƌĞƚŝŽŶͿ� 
 
3.2   be clearly distinct from and complementary to the BBC digital offer  
 
For digital products such as apps created by or on behalf of the producer e.g. for a programme brand in addition to the 
above it must: 
 
3.3   fit with audience expectations - ĞŶƐƵƌŝŶŐ�ƚŚĂƚ�ƚŚĞǇ�ĐĂŶŶŽƚ�͚ďƵǇ͛�ƚŚĞŝƌ�ǁĂǇ�ƚŽ�Ă�ďĞƚƚĞƌ�ƉƌĞŵŝĞƌĞ�ĞǆƉĞƌŝĞŶĐĞ�ŽĨ�����

content and is not likely to cause confusion about what their licence fee buys and what is offered on a commercial 
basis. For example:  

 
¶ it is not designed as a paid for or ad-funded companion to the BBC broadcast in a manner that provides the 

ŝŵƉƌĞƐƐŝŽŶ�ƚŚĂƚ�ƚŚĞ�����ŝƐ�͚ĐŽŵŵĞƌĐŝĂůŝƐŝŶŐ͛�ƚŚĞ�ďƌŽĂĚĐĂƐƚ�Žƌ�ŚĂƐ�ĂƵƚŚŽƌŝƐĞĚ�Ă�ƚŚŝƌĚ�ƉĂƌƚǇ�ƚŽ�ĚŽ�ƚŚĞ�ƐĂŵĞ� 

¶ it does not contain material or features which are crucial to the full understanding or enjoyment of the 
programme itself  

 

4. Conditions of use  

 
Any use which is authorised in accordance with this policy will need to comply with the following provisions:  
 
4.1      At all times comply with all the requirements set out in this policy and all relevant BBC guidelines including 

Editorial Guidelines, Fair Trading Guidelines, Third Party Brand and Design Guidelines and the BBC Social Media 
Guidelines.  

 
4.2      

/editorialguidelines/
https://www.bbc.com/aboutthebbc/reports/policies/fairtrading
/delivery/credits-branding-trademarks
/delivery/online-content/
/delivery/online-content/
http://downloads.bbc.co.uk/commissioning/site/library_sales_holdback.pdf
http://downloads.bbc.co.uk/commissioning/site/library_sales_holdback.pdf
mailto:�鶹Լ��RoyaltyReporting@bbc.co.uk
mailto:�鶹Լ��RoyaltyReporting@bbc.co.uk
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4.8      For the avoidance of doubt, embeddable clips published by the BBC can be embedded within other websites 
without permission at any time. 

 
4.9      Furthermore, the promotional and commercial use of clips are subject to the following limitations: 
 
 
 

UK Rights Release 
If Producer wishes to request release in line with this Policy (Active Producers), they must seek 

approval from BBC PS Social Teams to ensure that the Clip Volumes set out below are not 

exceeded.  

BBC PS Social Teams have the primary right to select clips to promote the programme and 

/delivery/online-content/




BBC Digital Rights Policy 

 

Last updated December 2023 

 
5 

 
h)   When uploading content to YouTube that is in licence to the BBC, the producer or third party must 

ĚŝƐĂďůĞ�zŽƵdƵďĞ͛Ɛ�ZĞŵŝǆ�ĨĞĂƚƵƌĞ�ƚŚĂƚ�ǁŽƵůĚ�ĂůůŽǁ�ŽƚŚĞƌ�ƉĂƌƚŝĞƐ�ƚŽ�ĐƌĞĂƚĞ�ĚĞƌŝǀĂƚŝǀĞ�ǁŽƌŬƐ in the UK.  
 
i) 
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